
Online learning changing higher education

My vision of autumn and the beginning of school involves 
crisp, cool mornings, amber-tipped leaves, pristine notebooks, 
printed grade reports and the smell of new books. Admittedly 
that imagery is a bit nostalgic. My daughter Emily, a middle 
school teacher, uses tablets in her classroom to keep her 
tech-savvy students engaged and to enhance their learning. 
She communicates with students and parents via social media 
and email. Grades are transmitted electronically. There goes 
the “dog ate my report card” excuse.

Technology has become an integral part of the curriculum 
at all levels. When the fall quarter began at Oregon State, 
a number of Beavers could start their first day of classes by 
logging in at their kitchen table or in their home office. More 
than 21,400 students took Ecampus classes during the 2016-
2017 school year. Of the approximately 6,800 students who 
received OSU degrees in June, about 1,000 were Ecampus 
students! (See story, page 22.)

OSU is a national leader in designing and delivering an ex-
cellent online learning experience. U.S. News & World Report 
ranks our Ecampus among the top 10 in online bachelor’s 
programs. 

Ecampus allows students to earn a degree completely online 
or by taking classes virtually and the traditional way. Whether 
from across the street or the nation, these online Oregon 
Staters are highly engaged students. Many do their lab work 

online; they have easy access to faculty advice, individualized 
online career counseling and other student services. Our Ecam-
pus staff – one of the best and most progressive in the nation — 
constantly works to improve the virtual learning experience. 

Many Ecampus students come to Corvallis for commencement 
each June, and for some it is their first time on campus. I have 
the honor of attending the gathering held for them, and it’s fun 
and moving to see how excited many of them are to finally be 
at their university. Eagerly — often with their families in tow — 
they meet virtual classmates face-to-face and shake hands with 
faculty they have only known online.

This year I spent a few minutes talking with Summer Widner and 
with her mother, Diane Widner, pictured at left, who came to 
Corvallis from Tennessee so Summer could receive her master’s 
degree in health physics from the OSU College of Engineering. 
She told me she was thrilled with her experience studying a 
rigorous subject from across the nation, and she should be — 
OSU’s online engineering master’s program has been inde-
pendently reviewed and ranked by GetEducated.com as a “Best 
Buy” for engineering professionals. 

All of us who deal with college students and alumni are scram-
bling to respond to the disruptive (and I mean that in a good 
way) growth in online education. Technology allows greater 
access to higher education and lifelong learning opportunities, 
which is at the core of the OSU mission. I’m excited about the 
transformative power of these opportunities and about the 
challenge of engaging this new breed of alumni.

Even in its traditional classrooms OSU is using technology to 
improve the learning environment. Opened in 2015, the futur-
istic Learning Innovation Center combines formal instructional 
spaces, outfitted with impressive audio-visual capacities, with 
informal areas for student-directed learning. Innovations might 
be as simple as flexible furniture that allows students to move 
around as they learn. Improving the learning environment is 
what it’s all about.

I’m constantly amazed by these online and on-campus advances, 
and I’m proud that Oregon State University is a trailblazer in 
these areas. I can’t wait to see what the future holds. q
Sincerely,

Kathy Bickel

P.S. Technology has also changed the alumni association’s career 
offerings. You can get a free résumé review via email. We also 
have a variety of virtual career learning and networking opportu-
nities. For more visit osualum.com/career.

Kathy Bickel is executive director of the OSU Alumni Association and 
vice president of alumni relations.
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Above: Left to right, Don ’61 and Shirley ’63 Wirth are recognized by Kathy Bickel, vice president of alumni relations and executive 
director of the OSU Alumni Association, and OSU president Ed Ray at an October 27 celebration of the 20th birthday of the CH2M 
HILL Alumni Center. Don Wirth was executive director of the association for 21 years and led the planning and construction of the 
center. In honor of the couple’s service, the association renamed its young alumni award the Don and Shirley Wirth Young Alumni 
Award. Below: Members of the boards of the OSU Foundation and the OSU Alumni Association joined leaders of the two organiza-
tions for a group portrait during a joint meeting on September 29. (Photos by Hannah O’Leary)
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By Kevin Miller | Photo by Hannah O’Leary

Businesses and other organizations with important questions 
to ask can often find answers through Oregon State’s C2C, the 
Close to the Customer Project.

The long-established, real-world business and teaching lab 
at C2C provides professional market research and consulting 
services — done by students who are mentored by marketing 
faculty — to provide insight into markets, businesses and con-
sumer behavior.

When the OSU Alumni Association created its Beaver Lodge — a 
large and growing group (unaffiliated with the living group of the 
same name) of alumni and friends who volunteer to answer short 
online surveys — they turned to C2C to do the heavy lifting.

“C2C does market research of all types, but we do a lot of sur-
veys,” said Amanda Terhes, who directs C2C in the College  
of Business.

Beaver Lodge participants agree to take quick online surveys 
about 10 times a year, on a variety of topics, sharing respons-
es on matters ranging from ideas for alumni programs to 
favorite OSU memories. After each survey they get a summary 
of the results and are entered for a chance to win gift cards 
and other prizes.

“Nearly 1,000 people have signed up and more are welcome,” 
said Kathy Bickel, vice president for alumni relations and execu-
tive director of the OSUAA. 

“We wanted a better way to bring alumni and friends of OSU 
into our decisions,” she said. “With more than 200,000 Beavers 
around the world, these quick, online surveys done by C2C are 
a win-win deal for us. We get the information we need to make 
decisions and serve Beavers better, and the students on our C2C 
team get work experience that makes them more competitive in 
the job market.”

Students in the program learn to assess clients’ needs for infor-
mation, build surveys that yield unbiased results and analyze 
and report the results in ways that help the clients make good 
decisions.

“These are real clients,” Terhes said. “Our students are able to 
leave OSU and say, ‘Hey, I’ve not only taken a class about how 
to write surveys, I’ve written surveys, I’ve programmed surveys, 
I’ve dealt with clients, I’ve done the whole thing.”

About 60 percent of C2C’s market research is done for on-cam-
pus clients, but the program’s students have worked with clients 
across the nation.

With polls and surveys so ubiquitous in the culture — in busi-
ness, politics and elsewhere — and results often raising ques-
tions about accuracy and fairness, C2C team members are 
trained to maintain high professional standards.

“We test how our questions are written; we do a lot of cross-tab-
ulations to check our results,” Terhes said. “You can learn about 
it in class, but until you have to write a survey and deal with 
the end results, you can’t get these experiences. We talk about 
survey ethics. You might have a client ask to have the results 
come out a certain way, and you learn to say, ‘No, we don’t work 
that way.’”

Noting that C2C offers a broad array of business-oriented 
services beyond surveys, Terhes said she’d love some help from 
OSU alumni in referring potential clients.

“We’re looking for businesses that have a question or a problem 
we can help them solve,” she said. She invites companies to give 
C2C a try, and in the process help prepare OSU students for 
success after graduation. q

Reach C2C at business.oregonstate.edu/c2c.

Learn how to join the Beaver Lodge and participate in its online surveys 
at osualum.com/beaverlodge.

C2C students help survey friends and alumni

Amanda Terhes, center, director of the Close to the Customer 
(C2C) Project in the College of Business, works with students 
Steve Boyd and Nikki Frydenlund on a project in support of the 
Beaver Lodge. 
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UPCOMING EVENTSUPCOMING EVENTS
FEB 1

STATE OF THE UNIVERSITY
PORTLAND | Oregon Convention Center

Join Oregon State University President Edward J. Ray 
for a compelling institutional update. 

osualum.com/sou

MARCH 1-3
DESTINATION OSU
CARLSBAD, CALIFORNIA | Park Hyatt Aviara Resort

Alumni activities and awards dinner, including the Dan W. Poling 
Service Award.

osufoundation.org/destinationosu

APRIL 20
SPRING AWARDS
CORVALLIS | CH2M HILL Alumni Center

Celebrate the accomplishments of outstanding members of 
Beaver Nation.

osualum.com/springawards

MAY 7
STATE OF THE UNIVERSITY — 
BEND
BEND | Riverhouse on the Deschutes

Join Oregon State University President Edward J. Ray 
for an important update on activities in Central Oregon. 

osualum.com/soubend

MAY 19
OSU COMMUNITY DAY 
OF SERVICE
NATIONWIDE

Give back to your community by participating in local projects. 
We are currently seeking lead volunteers and service sites.

osualum.com/service

JUNE 7-8
GOLDEN JUBILEE REUNION
CORVALLIS | CH2M HILL Alumni Center

The classes of 1968, 1963, 1958, 1953, 1948 and 1943 are coming 
back for camaraderie, campus tours and classes without quizzes.

osualum.com/reunions

For more events, visit osualum.com/events.



Meet Kenneth Htet, student alumni ambassador. 

Where did you grow up?
I grew up in the city of Yangon in Myanmar, also known as Bur-
ma. It is actually the biggest city in Myanmar. Imagine New York 
City! Big, crowded, urban — that’s what Yangon’s like.

Why OSU?
I hadn’t heard of the state of Oregon until I applied to OSU. I 
came across an OSU flyer from a study-abroad agency. The flyer 
stood out to me because on it was a picture of the Memorial 
Union Quad and the building, which I thought was extremely 
gorgeous. Then I came home, did my research, found out that 
OSU is a great engineering school, and immediately I said, “Okay. 
I’m going here. Done!” 

How close are you to graduating, and what’s next after that?
This is my senior year but I’ll be going for a fifth year, so I’ll grad-
uate in 2019. I’ve always had dreams about being a CEO, and 
I’m a civil engineering major, so my ultimate goal is to have my 
own company one day. Life will unfold eventually. For the near 
future, it’s very likely that I will go to graduate school after my 
graduation.

What has been your favorite class at OSU?
My favorite class at OSU has been Comm 111, public speaking. 
The teaching assistant was a speech communication graduate 

student at OSU and he was an amazing instructor. He inspired 
me to improve my public speaking skills. Moreover, he made the 
class fun and engaging with his humor. I learned from this amaz-
ing instructor that in order to make students (or teammates, 
co-workers, group members, etc.) contribute and engage, they 
need to feel safe and comfortable, and they need to have fun. 
Because of this class, I now actually love public speaking and I 
now have a dream to give a TED talk one day. 

What’s the most important thing you’ve learned outside the 
classroom?
Getting involved with so many different extracurricular oppor-
tunities such as Omega Delta Phi fraternity, Student Alumni 
Ambassadors, being a resident advisor and now working with 
the Student Leadership & Involvement team, I learned that 
success in college, or even in life, is not just about how much 
hard work you put into academics. It is about how well we can 
balance our lives with academics, work, being social and at the 
same time taking care of ourselves (mental health, working out 
and eating healthy) and how we can make the best out of every 
moment that we have, and how we can learn from those mo-
ments to become the better version of ourselves. I believe that 
every opportunity that OSU has to offer (involvement activities, 
speaker meetings, campus-wide social events, etc.) helps make 
this possible.

What’s your favorite place to hang out on campus?
Without a doubt, the MU Quad. I love it because it is very 
beautiful (especially in spring with all those pink trees) and I love 
the fact that it’s very lively during the school times, with a lot of 
people.

What’s your favorite place to hang out in Corvallis?
My favorite place to hang out in Corvallis is the Willamette riv-
erfront in downtown. I love walking around that area. I think it’s 
very beautiful during the evenings.

Of all the things you could choose to get involved in on cam-
pus, why the Student Alumni Ambassadors?
The opportunity to meet incredible alumni and network with 
them, which I view as a very valuable learning experience that 
I could not gain with any other involvements on campus.

Is there anything else you’d like to say to a potential reader-
ship of 210,000 Beaver alumni and friends?
During my three years here, OSU has been 100% responsible 
for who I have become. I have learned a lot, I’ve taken on 
challenges I never thought I would have, I’ve gained leader-
ship skills and other skills necessary for life. ... Beaver Nation 
influenced and inspired me! I love OSU, and I’ll always be a 
Beaver no matter how many football games we lose! q

All OSU students can apply to join the Student Alumni Ambassadors. 
Associated with the OSU Alumni Association, the group works to 
enhance connections among students — past, present and future. SAA 
members coordinate a variety of events and initiatives that integrate 
students and alumni across Beaver Nation. For more info, visit  
osualum.com/saainterest.

A Beaver for life
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ADVOCATES
FOR OSU
Tad Truax is a 
third-generation Beaver.

As part of a family with a long history of 
supporting OSU, Tad is no stranger to 
stepping up when OSU needs help. 
But when he visited the State Capitol in 
Salem this spring, he charted a new course 
in his support for the university. Tad and 
other members of the Beaver Caucus, an 
alumni advocacy coalition, met with state 
legislators to urge their support for public 
policies that benefi t OSU.

The Beaver Caucus helps OSU alumni and 
friends communicate directly with state 
policymakers making critical decisions 
impacting our university’s future. 
Tad and Beaver Caucus members like 
him are working hard to ensure that 
OSU continues to be a world-class 
university available to students from 
every background.

Tad Truax
B.S. in Economics
Class of 1993

thebeavercaucus.org
JOIN US AT
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