
Dear alumni and students,  
Touch of Class was a newsletter 
for our master’s in strategic  
communication alumni.  

Recently, we decided to include 
alums of our undergrad  

programs in public relations and 
advertising, as well as  

current students. Please enjoy 
keeping in touch with your  

professors and former colleagues 
through Touch of Class!

Touch of ClassTouch of Class
Volume 28, Issue 2Volume 28, Issue 2

News About the Department of Public Relations & AdvertisingNews About the Department of Public Relations & Advertising

In This Issue

• The 4+1 Program

• Student Spotlight

• Professor Profiles

• Future PR Pro of  
the Year

• IPRRC 2021 
Chosen 
Abstracts

• Spring 2021 
Courses

 Rowan offers the unique 4+1 program, allowing undergraduate 
students to obtain a Bachelor of Arts in Public Relations or Advertising 
and a Master’s in Strategic Communication in five years. Students double 
count 12 credits, or four courses, while paying undergraduate rates for 
graduate courses their Senior year. 
 This opportunity saves time and money, with the competitive 
advantage of taking graduate courses while in undergrad. Although other 
students typically complete the program in about two years, the 4+1   
students can finish in one additional year with four classes in the Fall 
semester and three in the Spring. 
 For consideration students must submit the 4+1 application form, 
writing samples, a statement of purpose and request a professor and 
other reference send a letter of recommendation directly to Dr. Kim at 
kimb@rowan.edu by March 1 of their Junior year. Admission requires a 
successful interview, minimum 3.25 GPA in the major and minimum 3.0 
GPA overall. Visit the website or email Dr. Kim for more information on 
whether the program works for you.
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Katelyn Rapp
 Katelyn currently studies Public Relations as a Senior undergraduate 
student with the competitive advantage of the 4+1 program on her resume. 
During her Advanced PR Writing course during her Junior year a guest 
speaker mentioned the 4+1 program, an opportunity to take graduate courses 
in place of undergraduate courses during one’s senior year to save time and 
money in completing a Master’s in Strategic Communication. Katelyn’s interest 
piqued and she spoke with Dr. Kim, the Graduate Advisor, who assists with 
the application process. 
 Despite her nervousness, Katelyn soon found her fellow classmates 
shared her anxieties. She felt less alone knowing some of her classmates only 
completed undergraduate courses at that point, too. In order to succeed, 
according to Katelyn, one must make friends with classmates. Your peers will 
provide advice or a second set of eyes on any assignment, she says.
 If you are considering applying to the 4+1 program at Rowan 
University for Strategic Communication, Katelyn recommends sitting down 
with Dr. Kim to find out if it will help you achieve your specific career goals. 

Student Spotlight

Jennifer “JJ” McNelis
 Jennifer McNelis, known as “JJ” to many, obtained a Bachelor’s in 
English from Appalachian State University. She joined Rowan’s staff in 2016 
and moved to full-time in 2017 after working in healthcare sales and 
marketing before returning home to care for her boys. 
 After a chance meeting with Dr. FitzGerald, who told her, “You are 
the kind of student we are looking for with this program,” JJ became intrigued. 
After learning Rowan offers in-person, hybrid, and online course options JJ 
realized she did not have to sacrifice work or family-time to earn her degree.
 She reached out to Dr. Kim when troubles popped up during the 
application process, who swiftly sorted everything out and made the process 
a breeze. JJ says Dr. Kim always answers all her questions and offers so much 
support, especially when she took her first online class, she decided to 
continue the program.
 JJ says Rowan is constantly changing for its students, putting their 
health and wellbeing at the heart of University decisions. JJ finds her 
colleagues at Rowan Global exceedingly supportive and helpful. She is grateful 
she utilizes skills from the classroom in her daily tasks at Rowan.
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Professor Profiles
Professor Schoenstein

Professor Dunnington
 Dunnington obtained a bachelor’s from Ohio State University 
and master’s from Rowan University. He ascertains his career in PR 
accidentally began after Vietnam, when the Army assigned him to The 
Old Guard’s Public Affairs Office due to his year teaching high school. 
 As opportunities arose, Dunnington dove into the world of stra-
tegic communication because it gave him opportunities to, “write, create, 
work with great people and tell their stories.” His experience includes 
work with, “local, national and international organizations, from Federal 
government agencies and global corporations to non-profits and s 
tartups,” on both the client and agency side.
 After Don Bagin asked, Dunnington developed a Marketing 
Communication course for the graduate program before enrolling 
himself. After 30 years as an adjunct professor, Dunnington continues to 
teach at Rowan. He says the program is unlike any other, with a variety 
of students from around the world.

 Professor Asadeh Nia-Schoenstein earned her B.A. in Interna-
tional Relations with a minor in Foreign Languages and Literature from 
Clark University, an M.S. in Mass Communication focusing on Public 
Relations and Advertising from Boston University and Accreditation in 
Public Relations from the Public Relations Society of America. 
 As a child of a German mother and Middle Eastern father, she 
moved a lot and discovered an interest for learning about new cultures 
that led to an interest in strategic communication. During her 38 years 
of professional experience, Schoenstein worked as PR director for  
Inter*Continental Hotels Germany for 12 years before coming to Rowan 
in 2004. 
 She is a tenured faculty member and started teaching to, “give 
back and share my experience with the next generations.” Schoenstein 
uses tough love and a mix of theory and hands-on practice to ensure 
students become passionate about the material and motivated to learn so 
they can excel in their careers.
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Rowan University student,  
Camryn Hadley, highlighted our 

Public Relations and Advertising 
program upon receiving the 2020 
PRSA NJ Future Public Relations 
Professional of the Year Award. 

Dr. Alison Novak recommended 
she apply for the annual scholarship, 
sponsored by Johnson & Johnson, 
for an undergraduate student who 
demonstrates knowledge and  
dedication to the field. Hadley, who 
graduates in May 2021, created a 
hypothetical PR campaign for a new 
watermelon-berry cola featuring Tik 
Tok star, Charli D’Amelio, to entice a 
Gen Z audience despite bad reviews 
in focus groups. 

Hadley attributes her idea to the 
popularity of Tik Tok and influencer 
Charli D’Amelio at the time of her 
application, as well as the Martinelli’s 
apple juice and Ocean Spray  
cranberry approaches to consumers. 

Hadley focused on what the product 
offered instead of taste, like  
Martinelli’s and Ocean Spray, and 
showed an influencer using a DIY 
effort to improve the taste and create 
a trend associated with the cola. 

After graduation she plans to 
work in PR with a focus on social  
media and event planning. She  
intends to pass the APR exam and 
earn her doctorate later in her adult 
life, with plans to have her own firm 
within the next 20 years. After  
retirement she hopes to work as an 
adjunct professor. 

Along with her studies, Hadley 
serves in several leadership positions, 
including, Rowan’s Student  
Government Association; Student 
University Programmers; PRSSA 
PRaction Firm and the Rowan social 
media team. She also worked as a Ref 
for the Rec, a Resident Assistant and 
an Orientation Leader.
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IPRRC 2021 Chosen Abstracts

 Every year professors and  
students from the M.A. in Strategic  
Communication program submit  

abstracts to the International Public 
Relations Research Conference,  
otherwise known as IPRRC. The 
theme for the 24th annual IPRRC is, 
“Contributing at the top and  
throughout an organization: Research 
and strategies that advance our  
understanding of public relations.”

This year’s IPRRC board  
accepted Courtney Colletti’s student 
submission, School Public Relations: An 
Examination of Student Perceptions on a 
University’s Financial Aid Office, and its 
Strategic Communication Strategies, along 
with Dr. Kim and Dr. Hong’s  
submission, True impacts of  
Organization-Public Relationship (OPR): 
A Meta-Analysis. The Conference  
occurs March 4-6, 2021 in a whole 

new way— virtually. 
Don Stacks, the CEO of  

IPRRC, wrote, “This year’s evaluation 
of submitted abstracts yielded very 
high evaluations, making acceptance 
decisions both easier and yet harder 
as the differences between  
acceptances and nonacceptances at 
times were small. . . Even with the  
pandemic, we had 133 submissions 
and we accepted 60 of those resulting 
in a 45% acceptance rate, about the 
same as previous years.” 

The spring newsletter will cover 
Dr. Hong, Dr. Kim and Courtney’s 
presentations in the new virtual  
conference format. Courtney plans 
to submit a full, 20-page completed 
paper for award consideration. 
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Touch of 
Class Staff

Graduate Strategic Visual Communication
MAPR 01568 - CRN 25137
Professor Lisa Fagan
Mondays 6:30PM-9:15PM
301 High Street

Strategic Communication Seminar
MAPR 01620 - CRN 25124
Dr. Suzanne FitzGerald
Tuesdays 5PM-7:45PM
301 High Street

Graduate Strategic Writing II
MAPR 01561 - CRN 25136
Professor John Moscatelli
Wednesdays 6:30PM-9:15PM
301 High Street

Graduate Strategic Case Studies / PR Planning
MAPR 01569 - CRN 25139
Professor Asadeh Nia-Schoenstein
Thursdays 5PM-7:45PM
Remote

School Public Relations
MAPR 98503 - CRN 25126
Professor Edward Moore
Online

Online Public Relations
MAPR 06515 - CRN 25125
Professor Donald Dunnington
Online

Spring 2020 Classes
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